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People still love catalogs

* What is it about a paper catalog that’s appealing?

* Quickly get a sense of the breadth of offerings

* Large pictures, multiple views

* Browse extremely quickly, placehold until next time
* Lifestyle photos and related merchandise

* How can we get the important characteristics online?
* What if the site was at the same ‘page’ when someone came back?
* Why doesn’t a catalog feel like a long list of product? Or does it?

* |In catalogs, each page often has a different grid or layout approach
* How can we replicate that online? Do we want to?
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‘People like me’, or ‘my people’?
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Basic Info
Type: Common Interest - Beliefs & Causes
From AnnaGio From abbyladvbug From:arden. Description Share the Warmth and Spread the Goodwill this Holiday. BANANA REPISNG

Bring any gently used sweater to Banana Republic. We'll donate it to
Goodwill Industries and give you 30% off one regular-priced sweater* for Join this Group
you or someone on your gift list.

Offer Details: Share [+

December 6th - 12th, 2007

Group Type
Donations accepted at Banana Republic stores in the U.S and Canada only.
Not valid at Banana Republic Factery Stores or BananaRepublic.com. One This is an open group. Anyone
offer card per sweater. Limit three offer cards per customer even when can join and invite others to join.

multiple sweaters are donated. Not valid for cash or cash equivalent.

From Frenga

Show me the ' From ki

*Excludes 100% cashmere sweaters. Admins

= Chris Nicklo (Gap)
Here's what you can do to help!

Flickr stream of ST et s . 5
people wearing it

3 4 5 [ T - Mext = Canada or to our 2 Folsom headguarters office in San Francisco between
December 6th - 12th. We'll donate them to Goedwill Industries and give
you 30% off any regular-priced new sweater in return.

SPREAD THE NEWS

Join this Facebook group - "Banana Republic - Share the Warmth” - and
invite your friends by clicking the “share” or “invite” links at top right (you
can copy/paste this message so they know how to help, too). Email the
info to friends not on Facebook.

Check the group during the event. We'll be providing updates and
pictures.

Thank you everyone for helping to spread the Goedwill during this holiday
season!

Contact Info

Website: http:/ /www.bananarepublic.com
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People like me’, or ‘'my people’?

* How do you get beyond ‘people like me’, and integrate ‘my people’?

* Connect to my social community
* How can you show me pictures of my friends using the product

* How do you meaningfully pull from Flickr, Twitter, Facebook, MySpace,
and the long tail?
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Physical merchandising >> online merchandising
Can we fix it?
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Thank you for your time!

createwithcontext.com
bill @ createwithcontext.com
AIM gobillwesterman






