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People still love catalogs
• What is it about a paper catalog that’s appealing?
• Quickly get a sense of the breadth of offerings
• Large pictures, multiple views
• Browse extremely quickly, placehold until next time
• Lifestyle photos and related merchandise

• How can we get the important characteristics online?
• What if the site was at the same ‘page’ when someone came back?
• Why doesn’t a catalog feel like a long list of product?  Or does it?

• In catalogs, each page often has a different grid or layout approach
• How can we replicate that online?  Do we want to?
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‘People like me’, or ‘my people’?
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The unspoken 
masses of

social media
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Show me the 
Flickr stream of 

people wearing it

Show me what 
they’re doing on 

Facebook
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‘People like me’, or ‘my people’?
• How do you get beyond ‘people like me’, and integrate ‘my people’?

• Connect to my social community
• How can you show me pictures of my friends using the product
• How do you meaningfully pull from Flickr, Twitter, Facebook, MySpace, 

and the long tail?
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Physical merchandising >> online merchandising

Can we fix it?
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Thank you for your time!

createwithcontext.com
bill@createwithcontext.com
AIM gobillwesterman

60




